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ABSTRACT

The China cultural exhibition tourism of Chikan Aemt Town (CAT) overseas is the key constructioojept of

Guangdong Province, also is the no.1 cultural tedriindustry project of Jiangmen city. To ensure shetainable

development of tourist attractions, people showddply realize the critical factors such as toutfistsgnition, emotional
expression and satisfaction of the tourist destimtso as to grasp the psychological charactergstf tourists and their
tourism behavior, and to continue expanding the TB&&ed on the support of Big Data, Network Textt€uat Analysis
(NTCA) and the application of Geographical Informat System (GIS), this paper comprehensively aaalffze TSM of
CAT from the perspective of macro market and ttsircharacteristics by accessibility analysis, NT&#l other methods.
The study shows that the TSM of CAT is mainly ¢énéral and western cities in the Pearl River DERRD). The place is
the main TSM with the highest degree of tourisiovnf while other cities are relatively low but hageeat market

potential. The semantic network of tourist commenésents a three-layer structure of "core layecesedary core layer-
edge layer". Finally, the paper puts forward deyslent and management suggestions to improve theeaess,

satisfaction and brand image recognition of CAT.

KEYWORDS: Geographical Information System (GIS); Big Data;tWark Text Content Analysis (NTCA);Chikan
Ancient Town (CAT);Tourist Source Market(TSM)

Impact Factor(JCC): 5.9723 — This article can be dowatted fromwww.impactjournals.us




